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Problems & countermeasure research of marketing management

of high technology enterprise

LI Xian — jiang

(School of Management, Wuhan Institute of Technology, Wuhan 130205, China)

Abstract; On the condition of global finance crisis, marketing management of enterprise is very

important. The thesis takes marketing principle and characteristic of high technology enterprise as

direction, Tt brings forward the countermeasure and advice through analysing 9 problems of markeling

management ol high technology enterprise,
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